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The Value of Training
& Certification

Major Residential 
Membership Initiative

Launched
I SSA Canada is furthering its commit-

ment to professionalising the Canadian 
cleaning industry by creating a specialized 
division for residential cleaning profession-
als. Through its partnership with the As-
sociation of  Residential Cleaning Services 
International (ARCSI), ISSA Canada is 
pleased to launch a major membership 
initiative geared towards residential clean-
ing professionals through its new ARCSI 
Canada division. 

“Not only will residential cleaning 
professionals have access to an abundant 
network of  education and certification 
programming through ISSA Canada, 
they will also reap the benefits available to 
ARCSI members,” said ISSA Canada Ex-
ecutive Director, Mike Nosko. “The result 
is increased professionalism, better trained 
staff  and ultimately profit growth.”

“We are excited to now be able to work 
with the Canadian residential cleaning 
community,” said ARCSI Executive Direc-
tor Ernie Hartong. “It will not only provide 
our existing members with more resources, 
but this new membership category can 
bring together the entire Canadian residen-
tial cleaning community. With their input, 
we can plan and develop programming 
specific to the Canadian market.”

ARCSI Canada membership provides 
residential cleaning professionals with a 
direct “in” to access training materials, 
individuals and companies, and a host of  
workshops which are all designed to help 
save money, time, labour, risk and costs 
of  mal-practice.  Additionally, through an 
extensive video library, residential cleaners 
can search and utilize numerous “How-
To” and other training videos.

ARCSI Canada members will have ac-
cess to the popular “Hot Topic Tuesday” 
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One of  the many benefits of  
membership in ARCSI is that 

it seeks to elevate our industry’s 
image and, in turn, its members in 
their marketplace. Members enjoy a 
halo effect, but without continuing to 
deliver value to consumers, that glow 
may fade. Continuous value delivery, 
through professionalism and expertise, 
validates the services we provide as a 
critical component of  quality of  life for 
families everywhere.

How might we offer continuous 
value delivery to improve 
quality of life?

In my role at Maid Brigade, I have 
researched customer preferences using 
various means over several years. And, 
there’s one point on which all survey 
data is consistent: the Number One 

By Cloud Conrad

criteria people seek when they choose 
a cleaning service (and the Number 
One criteria they evaluate their clean-
ing help on) is consistent quality.

It’s not really a surprise, is it? 
Maybe your own research supports 
this finding. If  not empirically, you 
probably know it anecdotally. More 
than one prospective customer has 
probably told you that the reason they 
are interviewing cleaning services is 
that the one they just fired started out 
great, but the quality deteriorated over 
time. Maybe, sadly, you’ve heard this 
from a regular customer asking to have 
his/her key returned.

Why does this happen? Cleaning 
services consistently train new hires 
when they come on board. Most use 
the same training with every one of  
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Initiative Launched them. The cleaners, new or old, are given 
the same supplies every morning at send-
off. They are instructed to perform the 
same regular tasks from visit to visit. They 
are evaluated using the same form every 
time. They approach customer homes the 
same way on every visit. Pricing may even 
be based on the assumption that homes 
are in the same condition every time, but 
history shows that most homes are not 
in the same condition or have the same 
sorts of  soils, in the same spots, from visit 
to visit. And, what two customers have 
the exact same combination of  surfaces in 
their homes anyway?

Several years ago, one of  our employ-
ees did not notice – or realize the impor-

home, they must achieve mastery. Rec-
ognizing different surfaces and soils, and 
understanding how to leverage chemistry 
and equipment to work efficiently and 
effectively based on these combinations 
is essential to consistent quality in a very 
inconsistent environment.

Many cleaning business owners don’t 
possess this knowledge and, even if  they 
do, they don’t have the time to share it in 
a way that translates to predictable results 
and consistent customer ratings. Plus, the 
rate at which new home flooring, counter 
top, wall and appliance materials enter 
the market is accelerating, meaning that 
training content is dynamic – regular 
review and revision is necessary to keep 

... continued from page 1

... continued on page 4

pace with trends in materials.
The value of  giving the house cleaning 

technician the knowledge and power that 
advanced skills training provides is signifi-
cant and worth the time, energy and lost 
revenue that thorough training requires:
•  PRODUCTIVITY – no wasted mo-

tion, supplies or time;
•  REDUCED LOSS TO CORRECT 

MISTAKES – the better skilled the clean-
ers, the fewer the re-cleans, repairs and 
replacements;
•  MORALE – money talks, but stud-

ies show that employees get personal 
reward from a sense of  mastery;
•  MOTIVATION – employees are 

attracted to the elevated status that ad-
vanced training creates;
•  REDUCED EMPLOYEE TURN-

OVER – your investment in employees (the 

tance of  the fact 
– that the tile shower 
she was cleaning 
had a marble seat 
and threshold. She 
used the normal acid 
based tile cleaner. It 
etched the marble 
on the seat and 
threshold. We hired 
someone to polish 
out the damage and 
satisfied the client, 
but it cost $700 to do 
so. A better under-
standing of  surfaces 
would have saved us 
considerable money 
and hassle. 

So, how does a cleaning business own-
er equip his/her staff  to deliver consistent 
quality when there are so many varied 
cleaning challenges to overcome in the 
course of  a day? How can you know with 
certainty that your staff  can make the 
right game-time decisions to uphold your 
reputation, one cleaning visit at a time?

Motivation, mentoring and measure-
ment are all contributing factors to reliably 
delivering consistent quality. But, as in 
many other scenarios, knowledge is power. 
Mastery is the truly elevating factor be-
cause it is internal to the employee to draw 
from at the moment of  truth – all others 
are constructs you create back at the office.

Certified results. 
For house cleaners to achieve profes-

sional results regardless of  what cleaning 
challenges they encounter in any given 

discussions and podcasts. Every Tues-
day,  experts from the residential clean-
ing industry present timely, topical and 
relevant discussions via free conference 
call meetings and webinars. 

Additionally, ARCSI Canada mem-
bers have access to the ARCSI on-line 
store. Whether you have questions on 
pricing, green cleaning, measuring the 
effectiveness of  your marketing strate-
gies or managing tips for your business, 
ARCSI has a host of  resources avail-
able in the ARCSI Store.

ARCSI Canada members also 
have access to the House Cleaning 
Technician (HCT) training and 
certification program. HCT is 
a comprehensive overview of  best 
practices in cleaning. The certifica-
tion is a two-day course, followed by 
a certification exam that tests an indi-
vidual’s body of  knowledge regarding 
the proper and safe removal of  soil 
(cleaning), sanitizing and disinfecting.

As an ARCSI Canada member, 
residential cleaners will also have their 
business information listed in ARC-
SI’s searchable database which is 
utilized by home-owners across North 
America who are in need of  profes-
sional residential cleaning services. 

“ARCSI Canada members 
have access to ALL of  the benefits, 
programs, tools and services offered 
to both ARCSI and ISSA members 
State-side,” Nosko said. “ Additional-
ly, in our on-going effort to recognize 
the unique Canadian population, all 
of  these products and services will be 
available in both official languages – 
English and French.”

By reaching out to all sectors 
of  the Canadian cleaning industry 
through partnerships with such or-
ganizations as ARCSI, ISSA Canada 
intends on unifying the country’s 
cleaning community and increase the 
appreciation for cleaning as an invest-
ment in human health, the environ-
ment and an improved bottom line. 

For more information on how to become 
involved, contact ARCSI Canada via ISSA 
Canada at (905) 665-8001, toll free 1-866-
684-8273, or visit www.arcsi-canada.org.
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https://arcsi.site-ym.com/store/ListProducts.aspx?catid=59499&ftr=
http://arcsi.org/about-us/hct-certification/
http://arcsi.org/about-us/hct-certification/
http://arcsi.org/about-us/hct-certification/
http://arcsi.site-ym.com/search/custom.asp?id=3642
http://arcsi.site-ym.com/search/custom.asp?id=3642
http://arcsi-canada.org/
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The 2018 edition of  ISSA/IN-
TERCLEAN® North America 

will be held at the Kay Bailey Hutchin-
son Convention Centre in Dallas, 
TX, from October 29 to November 1, 
2018.

Since 1997 – the last time ISSA/
INTERCLEAN was in Dallas – the 
city has exploded with more than $15 
billion(US) in new development. New 
hotels, thriving entertainment districts, 
expanded exhibit space in new conven-
tion centre halls and two convenient 
airports make Dallas an ideal location 
for ISSA/INTERCLEAN. 

In addition to the convenience 
and attractions, the city’s “Culture 
of  Clean” efforts dovetail with ISSA’s 
brand promise to change the way the 
world views cleaning.

As the one show for facility solutions, 
ISSA/INTERCLEAN North America 
is the place where professional relation-
ships are built and face-to-face connec-
tions are made. Each year over 16,000 
cleaning and professionals gather to 
sharpen their skills, learn what’s new 
and uncover fresh solutions to the day-
to-day challenges they face.

For more information or to pre-register, 
please visit www.issa.com/show. 

ISSA/INTERCLEAN® 
North America 2018
The One Show for 
Facility Solutions

October 29 to November 1, 2018 

Images from 
ISSA/INTERCLEAN® 
North America 2017
in Las Vegas, NV

Discover the secrets of  successful 
leadership to help improve your 

bottom line by attending the first-ever, 
three-day professional development pro-
gram created for owners and key execu-
tive staff  of  residential and commercial 
cleaning companies. 

Presented by the ISSA Building Service 
Contractors (BSC) Council and ARCSI, 
a division of  ISSA, the 2018 Leadership 
Summit will be held April 19 to 21, 2018 
at the Loews Ventana Canyon Resort in 
Tucson, AZ. By attending, not only can you 
visit sunny Arizona, but you can also bring 
back fresh ideas for your business.

Experienced business leaders will be 
on hand to help you build the tools you 
need to become the leader your business 
requires. 

On Friday, April 20 at 9:15 a.m., Jeff  
Haden will discuss “What you can learn from 
iconic business leaders.” Haden will outline 
the qualities, attributes, strategies and 
daily activities that top business people 
use to set them apart from others. Learn 
“the little things” that you can embrace 
as a business owner or manager to be an 
effective leader.

At 1:15 p.m. on Friday, Chris Trendler 
will present “Four key leadership traits from the 
CEO Genome Project.” A decade’s worth of  
research went into the project, which is an 
effort to identify the characteristics that 

2018 Leadership Summit
April 19 to 21, 2018

Loews Ventana Canyon Resort, Tucson, AZ
define high-performing chief  executives. 
Discover what the common  pivot points 
are amongst top performers and how you 
can make them work in your business.

On Saturday, April 21, Marcus Sheri-
dan will detail how “The Game has changed: 
How today’s buyer has changed and what your 
business must do about it.”

More than any other time in the last 
100 years, the today’s buyer has made 
a dramatic shift in the way they make 
purchasing decisions. Unfortunately, 
many companies haven’t adapted to this 
shift and are ill prepared for the continual 
evolution of  this “digital consumer.” 

Sheridan brings clarity to the way buy-
ers have changed and provides informa-
tion on the things that companies must do 
to not only align themselves with the shift 
in buyer patterns, but also take advantage 
of  the digital age. 

By attending this premiere event, at-
tendees will learn to:
•  Develop business strategies
•  Achieve personal career goals while 

building on professional relationships
•  Win over the digital-age consumer
•  And much more!
 The cost of  attending is $399 until 

December 31, 2017, and $499 after Janu-
ary 1, 2018. Don’t miss this outstanding 
opportunity. 

For more information. visit www.arcsi-canada.org.

http://arcsi-canada.org/
http://show.issa.com/
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The Value of Training & Certification
good ones at least) breeds loyalty. Those 
who have the opportunity to enjoy mastery 
tend to also be the sort to gladly share their 
knowledge with others on the team;
•  EMPLOYEE REFERRAL – happy 

employees invite their friends, neighbours 
and relatives to apply when you have job 
openings and best of  all, they vet these 
applicants for you;
•  CUSTOMER REFERRAL – 

consistent staff  boosts consistent quality, 
which makes customers happy, happy 
customers talk, and referred customers 
are usually your most valuable.

A story worth telling.
People seeking work in our indus-

try have many options these days. All 
other things being equal, job seekers will 
gravitate to places that offer skills and 
advancement (at least the ones we’d all 
love to hire). Therefore the well-planned, 
well-executed training program deserves 
its place in marketing communications. 
Our research also indicates that most 

customers today want to support business-
es that treat their workers well. Training 
programs expand a cleaning company’s 
ability to resonate with these socially 
conscious consumers.

The media cares about what consum-
ers care about. Supporting hard-working 
people by offering them the opportunity 

for free, advanced skills training is a 
happy news story and might draw some 
positive attention if  packaged correctly.

Member resources.
Numerous options are available for 

ARCSI members when it comes to profes-
sional training and certification for the 
house cleaning technician. Invest in pre-
packaged training modules after compar-
ing different offerings. Be sure to look at 
the scope of  each program to make sure it 
is as thorough and inclusive as possible. It’s 
a big undertaking, but combining existing 
programs or creating one from scratch 
is possible if  you find that no existing 
solution(s) are adequate for your needs.

By committing to a training program 
that includes certification, continuous 
value delivery really is possible while 
contributing to the improvement of  qual-
ity of  life for the consumers of  residential 
house cleaning services. 

- Cloud Conrad is vice president of  Brand 
Strategies at Maid Brigade, a franchised house 
cleaning service with locations in the U.S. and 
Canada. She is an ARCSI member and is vice-
chair of  the IICRC Technical Advisory Committee 
for the House Cleaning Technician certification 
exam. Prior to joining Maid Brigade in 2003, she 
spent two decades in account strategy and media 
planning for marketing and advertising agencies.
– Reprinted from the ARCSI website blog.

By Zeynep Mehmetoglu
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W ho doesn’t love a good cup of  
coffee, especially in the morn-

ing as you head out? The coffee ma-
chine is one of  the most used kitchen 
appliances and it can also be one of  
the dirtiest, mould and yeast grow-
ing appliances. This is due to the fact 
that it uses water which sits within the 
machine. Over time the residual water 
can start growing mould and the ma-
chine’s parts can develop calcification.
After each use, it is a good idea to take 

apart the coffee machine parts and rinse 
them with soap and water. Also beneficial 
is de-scaling your coffee machine every 
month. This way the growth of  mould 
will be inhibited and the coffee machine 
will operate much more efficiently be-
cause there aren’t any calcified parts.
Following are some simple steps to 

clean your coffee machine:
1.  Fill your coffee carafe with equal 

parts white vinegar and water.
2.  Pour into the water reservoir.
3.  Let the coffee machine run a 

half  brew cycle.
4. Turn the coffee machine off  and 

let the white vinegar and water sit in the 
machine for thirty minutes to one hour.

5. Turn the coffee machine back 
on and finish the brew cycle.
6.  Fill the water reservoir with clean 

water two more times and run the cof-
fee machine for a full brew cycle. This 
will get all of  the vinegar out.

7. Dry all the parts and leave the 
water reservoir lid open to dry it out.
Most standard coffee machines can 

be de-scaled using this method, but 
be sure to check the owner’s manual 
of  your coffee machine for specific 
cleaning instructions. Some single cup 
espresso and coffee machines have 
their own specific de-scaling kits to use.

– Zeynep Mehmetoglu is the owner of  
Maid Bright, a residential cleaning compa-
ny that is based out of  Sterling, Virginia. 
Find out more about Maid Bright at 
www.maidbright.com. Reprinted from the 
ARCSI Canada web site.  

Give Your 
Coffee Machine 

Some TLC

(1) Hand and dish towels: 
Hand towels in the washroom and dish 
towels in the kitchen are the most used 
towels in a household. Put out fresh, 
clean towels every day and use this trick 
to freshen up the dingy ones: Put towels 
into the washer with the usual detergent, 
but add 1 cup of  white vinegar to the 
rinse cycle – it will remove detergent resi-
due and get towels looking fresh again.

(2) Kitchen counters: Think 
about all the items put on counters 
(keys, mail, purses, dirty dishes, etc.) 
– never mind food. That’s why it’s 
important to wipe up spills right away 
to avoid stains, and to clean the coun-
tertop every day. Use a non-abrasive 
cleaner to wipe the counter. If  your 
counter is laminate and is textured, use 

a scrub brush to get into the nooks and 
crannies for a deeper clean.

(3) Shower walls: The best way 
to keep shower walls nice and clean 
is to dry them after every use. Use a 
squeegee to dry the walls after every 
use. This will prevent mildew stains and 
any water stains from developing. Once 
a week, you can do a deeper clean with 
a bathroom cleaning product.

(4) Sinks: Think that washing your 
hands or the dishes will keep the sink 
clean? It’s quite the opposite – you leave 
grime and bacteria behind when you 
wash your hands. Use an eraser-type 
sponge to remove marks, then plug the 
drain, filling the sink with warm water. 
Add a few drops of  dish soap, wash the 

... continued on page 7

6 Things you should clean every day

https://www.maidbright.com/
http://arcsi-canada.org/blog/
http://arcsi.site-ym.com/blogpost/1325305/ARCSI-Member-To-Member
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No one likes to be sick. Not only do 
you feel less than your best when 

you’re ill, but you often have to take time 
off  work or school to avoid getting co-
workers or classmates ill.

But what about spreading illness in 
your home? Viruses like the flu and 
stomach bugs are notorious for making 
their rounds through families, one-by-
one. Or, if  you’re particularly lucky, 
nasty viruses take all your family mem-
bers down at once.

Following is a thorough, detailed 
guide providing the best home hy-
giene tips and tricks to prevent the 
spread of  germs and illness in a 
home. From keeping the frequently 
touched surfaces around a home 
properly disinfected to knowing
what to wash and when to wash
it, never again will families have
to suffer.

It is important to know 
how germs how spread from 
one person to another. This is 
the first step in proper home hygiene to 
prevent the spread of  illness. According 
to the Centers for Disease Control and 
Prevention (CDC), germs are primarily 
spread from person to person via tiny 
droplets when people talk, sneeze or 
cough.

Hygiene is fundamental in prevent-
ing the spread of  germs, illness and 
disease – despite vaccines and antibiot-
ics. While modern medicine goes a long 
way in preventing and treating illness, 
families share an important responsibil-
ity in prevention as well. 

A 2008 meta-analysis found that 
improvements in hand hygiene result in 
a 31 per cent reduction in gastrointesti-
nal illness and a 21 per cent reduction in 
respiratory illness. The analysis described 
in the article evaluated hand hygiene trials 
published between January 1960 and May 
2007, and demonstrated a clear benefit to 
improved hand hygiene for the prevention 
of  illness.

High traffic areas of  a home and items 
that are frequently touched are

 known germ banks. 

... continued on page 6

Home 
Hygiene
Tips, Resources 
and Best Practices 
for Preventing 
the Spread 
of Illness

According to 
WebMD, one study found
that the kitchen sink has more bacteria 
than the toilet or a garbage can.

It is suggested that frequently touched 
surfaces in a home be cleaned and 
disinfected on a regular basis, and more 
frequently when a family member is ill. 
Cleaning removes dirt and grime, while 
sanitizing kills the germs. Surfaces in 
bathrooms, countertops, toys, dishes and 
silverware should be both cleaned and 

ARCSI (Association of  Residential 
Cleaning Services International), 

a division of  ISSA, presented its 2017 
Professional Image Awards recogniz-
ing excellence in the residential clean-
ing industry.

ARCSI, the residential cleaning 
arm of  ISSA, the worldwide cleaning 
industry association, held its annual 
Residential Cleaning Awards Ceremo-
ny during the recent ISSA/INTER-
CLEAN® North America 2017 trade 
show in Las Vegas, NV.

CHAIRMAN’S AWARD WINNER
Nikki Irwin, 
The Cleaning Pros, Odessa, FL

The ARCSI Chairman’s Award 
recognizes an internal staff  person who 
personifies the importance of  quality, 
professional office staff  in residential 
cleaning companies worldwide.

Chuck Terpstra, owner of  The 
Cleaning Pros, finds Irwin’s presence 
at the company invaluable. 

“Nikki’s dedication and profession-
alism has helped The Cleaning Pros 
continue to grow financially, and has 
helped each employee grow individually,” 
Tepstra said. “In three years, she has 
grown from an office assistant to general 
manager due to her hard work and 
determination. She is dedicated to mak-
ing The Cleaning Pros both a financial 
success and a premier place to work.”

PERFECTCLEAN PROFESSIONAL 
CLEANER OF THE YEAR
Irene Trujillo, Helping Hands Cleaning 
Services, Elmhurst, IL

The PerfectClean Professional 
Cleaner of  the Year Award is given 
annually to recognize a residential 
cleaning technician that represents ex-

... continued on page 7

ARCSI 
Recognizes  
Professional

Cleaners
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sanitized.
Hygienic cleaning practices help to 

prevent the spread of  germs and illness. 
Hygienic cleaning involves focusing efforts 
in the areas where germs are most likely 
to spread and cause infection. It’s also im-
portant to note that good home hygiene 
isn’t a once-weekly, deep cleaning, but an 
ongoing part of  everyday life. 

Additionally, don’t forget to microwave 
cleaning sponges. Microwaving your 
sponges on high for two minutes or allow-
ing them to soak in a bleach solution for 
five-minutes once a week, will disinfect 
these handy cleaning tools. The micro-
wave method has been shown to kill 99 
per cent of  bacteria. 

Don’t neglect the windows and door 

... continued from page 5 Home Hygiene – 
Tips, Resources and Best Practices for 

 Preventing the Spread of Illness
Organic Life, “The vinegar you buy in 
stores – whether apple cider, balsamic, 
white or another kind – contains five per 
cent acetic acid, which does have anti-
microbial properties.” Some studies have 
shown that vinegar – used in combination 
with table salt or hydrogen peroxide, can 
inhibit the growth of  some strains of  E. 
coli, as well as kill mould.

After recovering from an illness, it 
is important to clean overlooked areas. 
Wash pillows and bedding in hot water, 
replace or disinfect your toothbrush, and 
wipe down the refrigerator handle, to 
name a few. Disinfecting wipes are handy 
to keep around the house, particularly for 
tricks like wiping down your credit and 
debit cards. 

Toys and similar small items with a 
hard surface can be disinfected by soaking 
them in a bleach / water solution, made 
up of  one tablespoon of  bleach and one 
gallon of  water. 

In addition to implementing proper 
home hygiene strategies, proper hand-
washing techniques may also assist in 
avoiding infection. 

Simply rinsing hands with water isn’t 
enough to eliminated illness-causing 
germs and bacteria. You should wash 
your hands for at least 20 seconds using 
soap and water. It’s important to clean 
between your fingers and under your 
fingernails. 

If  soap and water are not available, 
alcohol-based hand sanitizers are also an 
effective way to maintain hand hygiene. 
Alcohol-based hand sanitizers are known 
to significantly reduce the number of  
pathogens on skin. 

Additionally, maintaining a healthy 
lifestyle consisting of  proper nutrition and 
exercise are also good ways to prevent flu 
infection. 

By understanding how germs are 
spread and taking simple steps to keep a 
home clean, preventing colds, infections 
and viruses from spreading through all 
home occupants is no longer an impos-
sible feat. Being diligent about maintain a 
clean, healthy home is as easy as staying 
on top of  keeping common areas and 
frequently touched surfaces clean. 

– information contained herein is based on an 
article published at cleanitsupply.com 

Data Driven 
Decisions
By Ernie Hartong, ARCSI Executive Director

Thank you to the 131 people who 
submitted data for our 2017 

Benchmarking Survey. I am a firm 
believer that data driven decisions 
are most times, if  not always, better 
decisions. This year’s survey cannot 
only help you make decisions for your 
business, but also helps our staff  make 
better programming decisions. 

Here are a few highlights:
•  56 per cent of  the respondents had 

gross sales of  less than $500,000, and 18 
per cent were over $1 million, numbers 
which certainly reflect the ARCSI, A 
Division of  ISSA membership;
•  35 per cent of  the respondents 

reported a growth rate of  more than 
10 per cent in 2016;
•  The largest number of  respondents 

came from the south region, 43 per cent;
•  34 per cent of  the respondents 

have more than 200 repeat clients;
•  Only 39 per cent reported a for-

mal training program with testing;
•  Not surprisingly, the top business 

challenge was recruiting & retraining 
quality employees;
•  65 per cent of  the companies that 

reported a turnover rate of  less than 
10 per cent, pay $13 to $15 per hour

The downloadable version of  the 
complete survey is available in the 
ARCSI Online Store. It is 30 pages of  
data and information that will allow 
you to see how your business compares 
to the rest of  the industry and can help 
you make better data driven decisions.

 Thank you gain for everyone who 
helped in making our 2017 Show and 
Convention a success. The new “Residen-
tial Pavilion” received rave reviews from 
the attendees and the vendors. Mark 
your calendar now for Dallas, October 
29 – November 1, 2018, and plan to 
bring your Halloween costume. Remem-
ber, everything’s bigger in Texas!

We are nearing the end of  our first 
year of  merger with ISSA. I believe it 
has gone well and we have been able 
to provide members with additional re-
sources and support from our colleagues 
in Chicago. Their help will allow us to 
launch several new programs in 2018.

Send me your comments regarding new 
things you would like to see us do in 2018, or 
improve upon with our existing programs.
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make house
occupants 
more susceptible to colds and respiratory 
illnesses. 

The flu virus is very weak outside the 
body when exposed to air, however dis-
infecting hard surfaces (where the virus is 
most likely to survive) such as door knobs, 
countertops, keyboards, remote controls, 
telephones, toys, etc. is a good idea.

Bleach is a relatively inexpensive and 
effective disinfecting agent. According 
to an article on the Mother Nature 
Network, bleach can kill some of  the 
most dangerous bacteria, including 
staphylococcus, streptococcus, E. coli and 
salmonella. 

Additionally, there are surface disinfect-
ing sprays that are EPA-registered for killing 
germs on hard surfaces. These products are 
said to be effective in killing the influenza A 
virus as well as the H1N1 flu strain.
Vinegar hasn’t been tested as exten-

sively as bleach, but it too is a disinfecting 
option for those who prefer all natu-
ral products. According to Rodale’s 

tracks. These areas tend 
to accumulate dust, dirt 

and dead bugs. Not 
keeping them clean can 

mailto://ernie@issa.com
https://www.cleanitsupply.com/t/home_hygiene_tips_resources_and_best_practices_for_the_prevention_of_the_spread_of_illnesses.aspx
https://www.mnn.com/
https://www.mnn.com/
https://www.rodalesorganiclife.com/
https://www.rodalesorganiclife.com/
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Calendar
of Events
APRIL 19 - 20, 2018: First ever Leadership 
Summit Loews Ventana Canyon Resort, Tucson, AZ. 
For more information, visit the www.arcsi-canada.org.

OCTOBER 29 - NOVEMBER 1: ISSA/INTER-
CLEAN® North America 2018, Dallas, TX. For 
more information visit www.issa-canada.com/
events

For more information and registration details, visit 
member.arcsi.org/events

Things you should
Clean Every Day6 

... continued from page 4

ARCSI Recognizes Professional Cleaners

Grow Your Business 
With Referrals

– is because you haven’t asked for them. 
Inform your clients about your desire to 
grow your business and then ask them to 
refer you. Your clients want to help your 
business grow, but some don’t think to refer 
you to others if  you don’t ask them to.

 
Know When to Ask

The most ideal time to ask for referrals 
is right after they complement you or right 
before a final deal closes. If  things are going 
well, build off  of  that momentum. Ask if  
they would refer you or if  they know of  any-
one who could benefit from your services.

 
Keep it Simple

Make sure to tell your clients how they 
can refer you and where they can go to 
write you a review. Give them an easy 
way to provide feedback, submit a new 
lead or share your services through their 
social media. The easier you make it for 
them to share your services, the more 
likely they’ll be to refer you.

 
Thank Them

It’s always important to thank your 
clients for working with you and for refer-
ring your business to their peers. Without 
them and their referrals, you may not 
have a successful business. Thanking 
them not only works as a reminder of  
your current business relationship, but 
also as a future relationship building strat-
egy. Remember, growing your relation-
ships with current clients will help you 
grow potential clients in the future. 

– Reprinted from the Bullfrog Insurance Blog.

Referrals have to be 
one of  the easiest 

and best ways to build a 
small business. Building your company’s 
reputation in this manner saves you and 
your team a lot of  time and money oth-
erwise spent on marketing. It also gives 
you the upper hand. 

When you are referred to a new 
customer or client, they’ve already heard 
great things about your business. In fact, 
if  you’re using referrals to build your 
small business, these new customers and 
clients will come to you, which gives you 
the freedom to say “yes” or “no” to any-
one who comes your way. It also gives you 
the ability to raise your rates more easily 
as these new clients are more likely to say 
yes to your rates since they already know 
how awesome you are. 

How do you get these great referrals? 
Here are some things to help you get started:

 
Do Good Work

This may be obvious, but if  you don’t 
do great work, you won’t get referrals from 
current or former clients. In general, the 
better the service you provide and the 
greater customer support you offer, the 
more your current clients will use your 
services. This will lead to them telling their 
friends about their great experience, which 
can potentially bring you more business.

 
Ask Current Clients

It’s that simple, just ask. Most of  the 
time the reason you aren’t getting referrals 
– even if  you are providing great service 

cellence, professionalism and integrity 
in the field.

Gosia Baran, owner of  Helping 
Hands Maid Services in Elmhurst, IL, 
proudly nominated Trujillo for this 
award for exceeding expectations time 
and again on the job. 

“Many times, (Trujillo) puts in 60 
hours a week because we’re in a bind 
with last-minute calls, or to cover for 
someone who had to leave early,” 
Baran said. “On one occasion, she 
even cancelled her planned vacation 
because we had too much work and 

not enough employees. What commit-
ment on her part.”

ARCSI also recognized the winners 
of  its Professional Image Awards:
•  Best Logo Award – Harmony 

Clean Inc. – Debi Sarandrea and 
Vicki Brown, Doylestown, PA.
•  Best Uniforms – Custom Maid – 

Tresha McCarty, Owasso, OK.
•  Best Vehicle – Maid Bright – Yu-

suf  Mehmetoglu, Sterling, VA.
•  Best Website – A-1 Residential 

Cleaning – Jillian Tafeen, Ventnor 
City, NJ.

... continued from page 5

sink with a clean microfibre cloth, 
and then rinse with clean water.

(5) Dirty dishes: If  you don’t 
have a dishwasher, it’s important 
to wash dishes every day; it will 
make this chore easier and keep the 
kitchen cleaner. If  you can’t wash 
them all immediately, at least rinse 
them off  well to avoid a difficult job 
later.

(6) Pet’s eating area: Ever 
watch a dog or cat eat? They’re not 
tidy eaters and some even wander 
away from their dish as they crunch 
away at their food. They also drink 
water in between mouthfuls of  dry 
food. This kind of  dirt accumulates 
and, because it’s mixed with saliva, 
it gets sticky! Best to give this area 
a good wipe every day with a damp 
microfibre cloth.
– Reprinted from the Molly Maid web site.

http://bullfroginsurance.com/blog/
http://arcsi-canada.org/
mailto://tracy@issa-canada.com
http://member.arcsi.org/
http://www.issa-canada.com/en/events-en/trade-shows-en/can-clean-2015-m-en/287-issa-interclean-dallas-2018
http://www.issa-canada.com/en/events-en/trade-shows-en/can-clean-2015-m-en/287-issa-interclean-dallas-2018
http://www.issa-canada.com/en/events-en/trade-shows-en/can-clean-2015-m-en/288-define-your-personal-leadership-brand-2018-leadership-summit
http://www.mollymaid.ca/6-things-you-should-clean-every-day/


2018 ISSA Leadership Summit
Loews Ventana Canyon Resort, April 19-21, 2018

Presented by: ISSA Building Service Contractors Council and ARCSI,
A Division of ISSA

Discover the secrets of successful leadership to help improve your bottom line.

This three-day professional development program was created for owners and key 
executive staff of residential and commercial cleaning companies. Visit sunny 
Arizona and bring back fresh ideas for your business!

Experienced business leaders will walk you through:

• Developing business strategies

• Achieving personal career goals while building on professional relationships

• Winning over the digital-age consumer

• And more!

Register Today!

Visit issa.com/2018leadership for more information

or contact ernie@issa.com


